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The Tourism Marketing Director for the city of Forsyth’s Convention & Visitors Bureau works closely with the Executive Director/CEO to develop and implement strategic marketing plans to attract visitors, manage budget constraints, and promote the city of Forsyth as a destination. This role is perfect for a creative thinker with a passion for storytelling, innovation, and community engagement.

Key responsibilities include creating promotional materials across various channels like social media and websites, building relationships with tourism partners, and analyzing campaign effectiveness. The role requires strong leadership, budget management, and excellent communication skills to drive tourism revenue and economic development. 

Core responsibilities
· Works closely with the CVB’s Executive Director/CEO to develop and execute comprehensive tourism marketing strategies to influence travel and increase visitor numbers and revenues.
· Oversees the creation and distribution of promotional materials, including social media content, website updates, press releases, and newsletters.
· Work closely with the CVB’s Executive Director/CEO to build and maintain relationships with hotels, restaurants, tour operators, travel agencies, travel writers and influencers, and local government officials.
· Administer and monitor the prescribed marketing budget, track key performance indicators, and analyze data to evaluate campaign effectiveness.
· Works closely with the CVB’s Executive Director/CEO to manage media inquiries and attend trade shows and conferences to promote the city of Forsyth. Works closely with other staff and volunteers.
Key skills and qualifications
· Strong leadership, interpersonal, and oral/written communication skills are essential.
· Demonstrated ability to plan and execute marketing campaigns, including digital marketing, social media, and traditional advertising.
· Proven ability to track and report data, analyze results, and use insights to make data-driven marketing decisions.
· Experience managing budgets, tracking expenses, and reporting on financial performance.
· Ability to develop long-term plans that align with tourism and economic development goals.
· Must possess a demonstrated proactive and self-starting approach with the ability to stay current on tourism trends and technologies. 
· Experience in social media management, content creation, SEO analytics 
· Knowledge of Microsoft Office applications, proficiency with personal computers and handheld devices. 
· Ability to exercise good judgment in maintaining information, records, and report; ability to read, understand and review documents for accuracy and relevant information 
· Must possess exceptional people and organizational skills with ability to prioritize and multi-task; ability to deal with all levels of public/personnel in a courteous and efficient manner and exercise discretion on confidential matters; establish and maintain effective working relationships with those contacted in the course of work.

Required Qualifications
Education and Experience
• Bachelor’s degree in marketing, communications, business, hospitality management, or related field (master’s preferred)
• Minimum of 5 years of experience in marketing leadership, preferably in tourism, hospitality, or destination marketing. 
• Or any combination of education, training and experience which provides the required knowledge, skills, and abilities to perform the essential functions of the job. TMP and FEP certification is a plus but not required
• Proven success in developing and executing marketing strategies
• Strong leadership, communication, and project management skills
• Experience with digital marketing, analytics, and content creation
• Experience with WordPress and website maintenance · Working knowledge of social media data and analytics (i.e. Facebook, Instagram, TikTok, Pinterest), content curation, and audience creation
• Ability to work collaboratively and build strong relationships with stakeholders
Knowledge and Skills
• Extensive knowledge of the meetings, conventions, and tourism industry
• Strong understanding of destination marketing tactics and strategies
• Self-motivated, willing to learn and create new processes, and comfortable with direction while also being self-managed.
• Ability to work and make decisions proactively, take initiative, prioritize, plan, and meet deadlines.
• Excellent relationship-building and networking abilities
• Advanced presentation and communication skills
• Proficiency in Microsoft office, CMS systems, Canva, and analytics tools

Additional Requirements
• Valid driver's license and reliable transportation
• Flexibility to work evenings and weekends as needed 

Compensation & Benefits
• Competitive salary (commensurate with qualifications and experience).
• Comprehensive benefits package, including health, dental, vision, life insurance and
participation in the ERSGA Retirement Plan, and paid leave.
· Salary range dependent on qualifications: $50-$55,000.

How to Apply
Interested candidates should submit a cover letter, resume, and references.
to gstanbery@cityofforsyth.com 

Application
• Applicants will be subject to a background check and drug screening.
• The city of Forsyth Convention & Visitors Bureau is an equal opportunity employer and a drug free workplace.
• Applications will be reviewed on a rolling basis until November 25, 2025. 
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